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“How  the  Insurance  Bureau  Serves  Our  Members”  .  6  24 
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“High  Spots  of  Burglary  and  Robbery  Insurance.”  by  War- 

ran  F.  Kimball  .  8  22 

“Grave  Dangers  in  Care'ess  Handling  of  Toy  Movie  Film”  ..  8  26 

“A  Good  Investment  for  Retail  Merchants,”  by  Warren 
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